
CHRIS BYRNE 
FULL STACK DESIGNER 
& DIGITAL PRODUCER
 Geelong, Victoriawww.byyrn.com0439 405 694chris@byyrn.com
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SKILLS
UI Design

Interaction design

Project management 

User research

Usability testing

Accessiblity design & testing

Art direction

Wireframing

Web development

Motion graphics

Graphic design

Video editing

Photography

TOOLS
Sketch

Figma

Adobe Creative Suite

Invision

Campaign Monitor

LANGUAGES
HTML & CSS

PHP

Javascript

WordPress

Joomla

QUALIFICATIONS
Charles Sturt University (2004-2006) 
BA Multimedia (Animation  
& Special Effects), Graphic Design

University of South Australia (2015) 
Professional Certificate in  
Web Accessibility

Full Stack Designer & Digital Producer
Grindstone Creative  |  June 2009 - Present

UX/UI design, web development, branding, graphic design,  
motion graphics, team management, client/project management,  
new business development (strategic proposals).

Key clients: Western Health, WorkSafe Victoria, Australian Tax Office, 
ACCC, Lort Smith Animal Hospital, Great Barrier Reef Authority 

Interactive Designer
Clemenger Blue Digital  |  March 2008 - April 2009

Interactive design, UI design, illustration, motion design.

Key clients: National Australia Bank, Dulux, Jeep, Crown Casino, 
Masterfoods, Mercedes Benz, MLC, REA.

Graphic Designer
Earth Visual Communications  |  January - November 2007

Graphic design, UI design, illustration, motion design.

Key clients: Shell Australia, Sholl, Durex, Bosch, Kenworth,  
Australia Post, Michelin, City of Melbourne, Origin.

Full Stack Designer
Freelance  |  2005  - Present

UX/UI design, web development, branding, graphic design,  
motion graphics.

Key clients: QBIT Capital, Board Owl, Forest Found,  
The Wolf You Feed, From Here On.

Highly skilled full stack designer and digital producer with deep 
expertise in strategic UX and UI design, animation, web development 
and project management. 

Over 15 years experience in providing strategic solutions by applying 
cross-functional thinking to the intersection of UX, visual design, 
technology and branding.


